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Serving Howard County, Anne Arundel County, 
Northern Prince George’s County and the City Of Laurel

Regional Transportation Agency
FIXED ROUTE AND PARATRANSIT SERVICES

1-800-270-9553
transitRTA.com

For Service Update 
follow us @transitRTA_alert

For Timetables use Transit App, 
Google Maps or RouteShout 2.0

In a time when we all need hope, 
what do you most celebrate about 
your chamber family? 

 The thing that excites me the most 
is the resiliency and creativity of our 
businesses. It is amazing to watch busi-
nesses pivot and change their operational 
models to remain operable and to keep 
their employees working. I also can’t say 
enough about my Chamber team. We are 
down one person and have had to make 
other internal adjustments, yet no one 
has complained and there has been a 
deep commitment to serve the business 
community.

What is the biggest challenge 
COVID-19 has posed to the 
chamber? 

The biggest challenge is financial. 
Our revenue model is largely dependent 
upon events and memberships. We have 
had to postpone and reformat numerous 
programs and events. If businesses are 
hurting financially, memberships become 
an afterthought.

What are some “silver-lining” 
opportunities you have discovered? 

The biggest silver lining is that busi-
nesses get to see something we have 
argued for years and that is Chambers are 
more than events. People often associate 
value from networking events, lunches 
and conferences. Yet, we are much more. 
We are an advocate and resource with a 
myriad of connections. People are seeing 
and experiencing that.

How have chambers in general 
changed over the last five years to 
remain strong?

 Chambers across the country are doing 
three things. First, chambers are changing 
their dues models – moving from a “fair 
share” model where the benefits are the 
same but the cost escalates based upon 
the number of employees to a tiered dues 
structure where fees are assessed based 
upon value and participation. Think of 
the way you buy cable. If you watch a lot 
of TV or want specific shows, the price 
increases but you know and understand 
why. Second, chambers are creating 
501c3 foundations to aid in fund devel-
opment. As we have seen recently with 
PPP funding, chambers can be penalized 
at times for having a 501c6 tax designa-
tion. Sometimes, funders are quicker to 
give when the contribution is a charita-
ble expense rather than a business one. 
Finally, chambers are focusing on more 
community and economic development 
initiatives, recognizing that events are 
nice, but a pro-business environment and 
job creation is paramount to is community 
prosperity. More seasoned businesses are 
likely to support an organization engaged 
in meaningful and impactful activities.

What is your focus with regard to 
membership recruitment for the 
Howard County Chamber? 

Our focus will always be small business 
and firms seeking greater involvement in 
the community where they have signif-
icant capital investment and employees.

By Susan Kim
Staff Writer
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Leonardo McClarty 
President and CEO of the Howard County Chamber 
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Howard County Chamber
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HOWARD
COUNTY
CHAMBER

Dedicated
to helping
businesses
– from sole
proprietors
to large firms
– grow and
succeed.
Providing
value
to
more than
700
members.
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REACHING OUT
Ambassadors draw members together

By Susan Kim
Staff Writer

Angela Balsamo, publisher of Coffee News, knows what 
it’s like to join a new group and feel a bit on the outside. 

“You’re not sure if you’re missing out on something 
important because you don’t know how to navigate the 
group,” she said. “Being a business owner is scary and 
oftentimes very lonely.”

That’s why she became a chamber ambassador. “I 
wanted to make sure new and potential members never 
felt that sinking, uneasy feeling that would hold them back 
from taking the leap to really get involved and promote 
their business.”

Her fellow ambassador, Flora Betro, a sales advisor with 
Target Marketing Group, agreed that ambassadors help 
people become a genuine part of the business community 
by “learning how to connect businesses together and learn-
ing about the wonderful ways our businesses are helping 
people in our community.”

Right now, with social distancing measures in place, 

ambassadors are missing out on a few highlights, such as 
ribbon cuttings. “I love ribbon cuttings,” said Balsamo. “It’s 
like a birthday party for a business.”

But ribbon cuttings can be especially nerve-wrack-
ing for business owners who wonder if people are going 
to show up. “Last year Embrace CBD (who is one of the 
businesses I mentor as an ambassador) was hosting their 
ribbon cutting,” recalled Balsamo. “The owner, Nick 

Patrick, was nervous about what to expect.”
But the immense turnout from the chamber staff, 

ambassador committee, board, and regular members made 
her heart swell. “To see the outpouring of support for a 
new business owner is why I volunteer,” said Balsamo.

Betro agreed that being an ambassador has been a 
highly rewarding role within the chamber. “Last year I 
received the award for Ambassador of the Year,” said Betro. 
“This is a role that it is near and dear to my heart and I was 
very humbled to receive it.”

The ambassadors are always searching for more people 
to add to their ranks. “The more people we have to be 
a resource for our members, the stronger our business 
community becomes,” noted Balsamo.

Betro added: “Being an ambassador gives another 
purpose to connect with members. It is truly a wonderful 
group of members that go above and beyond helping our 
members.  There are also some nice benefits given to these 
committee members for the assistance they give to the 
chamber staff.”

“To see the outpouring 
of support for a new 
business owner is why 
I volunteer.

– Angela Balsamo
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NETWORKING
Chamber
offers
many ways 
to connect

As more industries have moved to 
Howard County, employees have sought 
more and more networking opportunities. 

“With nearly 60 events annually – 
which include three major conferences 
such as Women’s Leadership, Cyber 
Security and YPN Summit – this has been 
the key to the success of connecting and 
networking with other business profes-
sionals via chamber events,” said Ronny 

Nadiv, director of membership. “Our 
monthly Business After Business and YPN 
Networking Mixers have brought well over 
100 attendees and became one of the most 
attended after-hours networking events in 
Howard County.”

In addition, the chamber hosts a 
variety of events such as the Quarterly 
Speakers Series, Legislative Breakfast, 
Annual State of the Business Address, and 
Annual Economic Forecast Breakfast, all of 
which offer professionals an opportunity 
to network at events that get anywhere 
between 175-450 in attendance.  

 “You’ll see a variety of groups meet-
ing monthly to connect directly with 
other business professionals,” said Nadiv. 
“Although social media might play a part in 
one way of connecting, the value of a face-
to-face introductions increased as opposed 
to cold calling or emailing, as we can see in 
attendance growth at networking events.”

Photo by Pam Long photography

http://www.bizmonthly.com
uhy-us.com
bromel-grice.com
merriweatherdistrict.com


16 June 2020The Business Monthly
www.bizmonthly.com

Empowering clients.

Legal solutions through
accessibility, honesty, innovation
and unparalleled advocacy.

Annapolis, MD
Washington, DC
Boulder, CO

“PilieroMazza is a proud business partner of the 
Howard County Chamber.  We look forward to 
working with Leonardo McClarty and his team to 
further advance the County’s business community.” 

- Kathryn Hickey
  Partner, Business & Corporate Group, PilieroMazza 

Practicing What Matters
Many elements must work together to achieve 
success for our clients.  Whether you’re seeking a 
partner who knows the ins and outs of government 
contracting, looking to ink a game-changing M&A 
deal, requiring guidance on a sensitive employment 
issue, or needing a trusted advocate to resolve a 
business dispute, PilieroMazza attorneys deliver 
smart solutions that seamlessly integrate every 
element. 

To learn more, visit us at www.pilieromazza.com.

410.500.5551
khickey@pilieromazza.com

“When you face a problem, don’t 
fight it – look beyond it. Figure out 
what would the situation be if  
everything worked. What would it  
be like if this problem didn’t exist?  
Find the solution. Then figure out  
how to get there.”JAMES ROUSE 
June 2, 1984

Columbia Association (CA) salutes Howard County Chamber  
and its vital role in our community. As businesses, residents  
and other community stakeholders face the challenges and  
aftermath of COVID-19 and the resulting economic recession,  
we must all work together to build Howard County back to the 
best place to live, work and grow. We are all in this together. 

GovConnects 
shows 95% 
increase in 
participation 

By Susan Kim
Staff Writer

A key focus area for the GovConnects 
Advisory Council has been to increase 
participation of Howard County’s govern-
ment contractors. 

“Since refreshing our BizBreakfast 
and Scale-Up programs in 2020, we have 
seen a 95 percent increase in participa-
tion which has ultimately resulted in new 
government contractors attending our 
events,” said Gina Abate, who has chaired 
the GovConnects Advisory Council since 
June 2019. 

Abate is president and CEO of Edwards 
Performance Solutions. 

“GovConnects events are a win-win for 
Howard County business leaders – we meet 
other great local companies and potential 
teaming partners!” Abate said.

In 2020 GovConnects renamed the 

Education Series and replaced it with an 
expanded “Scale-Up” Program. “Scale-Up 
provides events and content that appeal to 
the unique, complex needs of growth-ori-
ented small government contractors, who 
are not new to federal contracting (15-100 
employees),” explained Abate. “It also 
provides an opportunity for larger govern-
ment contractors to share lessons learned 
and for service providers who specialize 
in the government contracting industry 
to share advanced knowledge.”

Not even midway through 2020, 
GovConnects is seeing participation in its 
Scale-Up events significantly increasing, as 
well as positive feedback from participants 
on the programming changes.

COLUMBIA PRO CANTARE 
2020 - 2021  44th SEASON

October 17, 2020
Vivaldi & Friends

Visit www.procantare.org
or Call 410-799-9321

December 6, 2020 
Handel: Messiah

December 12, 2020  
“A Christmas Noël”

March 7, 2021
“Nature’s Realm”

May 1, 2021
“American Voices”

http://www.bizmonthly.com
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P R O U D  T O  H A V E  E A R N E D  A N  A - ( E X C E L L E N T ) F I N A N C I A L  S T R E N G T H  R A T I N G  F R O M  A . M .  B E S T

DISTRIBUTING

$20
     MILLION 
IN CORPORATE
DIVIDENDS....

...AND 

REDUCING
RATES NEARLY

 7%

Chesapeake Employers helps you protect your employees  
and your bottom line. For 2020-2021, we declared a  
$20 million corporate dividend for qualifying policyholders. 
We’re also reducing our rates—nearly 7%—which means 
Maryland businesses of all sizes can benefit from the  
services of a workers’ comp specialist, for less.

More good reasons to work with the state’s largest writer  
of workers’ compensation insurance.

Connect with your local agent for a coverage quote today 
or visit CEIWC.com

The Howard County Chamber provides Edwards Performance Solutions 
with introductions to likeminded companies – building strong business rela-
tionships and potential teaming partners. The Chamber is truly focused on 
the community and providing beneficial programs. Recently, we’ve been 
impressed with their ability to adapt and ensure businesses have the most 
current information.
– Brooke Edwards, marketing manager for Edwards Performance Solutions

“KCI values the Howard County Chamber because of – the incredible value 
it brings to our business. It provides a platform for professionals at all levels 
of the organization to know what’s going on in the business community and 
to grow our visibility with local businesses leaders and public officials.”
– Charles A. Phillips, Jr., KCI senior vice president

“The Chamber is a place that brings humans together to share their expe-
riences – and knowledge.  I am glad to be a part of this team of business men 
and women.”
– Candice Mumpower, President, Commercial Insurance Managers

The Howard County Chamber plays a critical role in strengthening the 
collective – voice of our business community and promoting probusiness 
policies at the state and local levels. UHY LLP has been proud to support 
the Chamber in its mission for over 40 years. Thank you, Leonardo and the 
Chamber team.
– Jennifer Boehm, UHY

Why I support the Howard Chamber
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World 2.0 is an interactive, community-driven platform

providing thought leadership and roadmaps to 

help businesses recover and thrive in a 

post-pandemic environment. 

Powered by:

CHANGE THROUGH INNOVATION 
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World 2.0 is an interactive, community-driven platform

providing thought leadership and roadmaps to 

help businesses recover and thrive in a 

post-pandemic environment. 
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